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As the official annual directory 
of the Coral Gables Chamber of Commerce,  

The City Beautiful is a complete guide 
to doing business in Coral Gables.

Featuring a new, elevated design and layout, the publication 
is a one-stop comprehensive showcase of the commercial 
resources, corporate landscape, financial institutions,  and 

government services that shape Coral Gables, along with its 
educational, entrepreneurial, healthcare, real estate and  

international assets. 



Key Statistics

60,000 
Monthly print readers of  
Coral Gables Magazine

1,600  
Coral Gables Chamber of 

Commerce members

22,000   Homes receiving delivery  
of magazine

200,000  
Hotel guests annually in properties 

displaying magazine

$170,000  
Average household income

10,000  
Additional copies of the publication  

for distribution to businesses
 

By the Numbers



Editorial and Design

Fresh off a new 

redesign, the 2020 

edition of The City 

Beautiful magazine 

will feature award-

winning editorial 

content designed 

to captivate readers 

with comprehensive 

information about 

the businesses and 

business resources of 

Coral Gables.

Editorial and Design

Fresh off a new 

redesign, the 2020 

edition of The City 

Beautiful magazine 

will continue to feature 

trend-forward editorial 

content and design. 

Readers will be treated 

to captivating articles, 

stunning images and 

inspiring stories, all 

reflecting the most 

relevant trends in the 

publishing industry. 

T h e  C I T Y  B E A U T I F U L c o r a l g a b l e s c h a m b e r . o r g 1 0  /  D I S C O V E R

CONTEMPORARY
SCENE

CONDE CONTEMPORARY SPECIALIZES 

IN REPRESENTATIONAL ART 

ACROSS DIFFERENT 

MEDIUMS AND STYLES BY AN 

INTERNATIONAL GROUP 

OF ARTISTS.  

 

THE GALLERY FEATURES A 

GROUP OF TECHNICALLY 

BRILLIANT ARTISTS WORKING 

MAINLY IN REALIST AND SURREALIST 

STYLES. SPECIAL EVENTS AND 

EXHIBITIONS ARE POSTED ON 

CONDECONTEMPORARY.COM.

ANCESTRAL: ROJA 
Oil on Canvas 
24 x 36 in
Luis Enrique Toledo del Río

THE CORONATION
Clay or Bronze (shown in clay)
43 x 15 x 15 in
Alexandra Slava Sevostianova

“Our passion  
lies in building 
exceptional 
collections for 
our clients and 
helping artists 
create thriving 
careers.” 

– Stacy Conde

 

At the University of Miami, the 
Lowe Art Museum has enhanced 
the campus’ natural landscape by 
developing a sculpture garden.
 
NOW, THE UNIVERSITY GREEN, 
NESTLED BETWEEN SEVERAL 
OF THE SCHOOL’S MOST 
PROMINENT BUILDINGS, IS 
PUNCTUATED BY MORE THAN 
TWO DOZEN SCULPTURES.

Acutely  
Artistic

BY FASHIONING THE DRAB SLABS 
BENEATH THE UNIVERSITY 
METRORAIL STATION INTO 
OVERSIZED DOMINO GAME TILES, 
THE CONCRETE LANDSCAPES 
MIAMI INSTALLATION CREATED 
BY AUSTRALIAN ARTIST BO DROGA 
HAS TURNED THE ERSTWHILE 
LACKLUSTER AREA INTO A 
PLAYFUL AND INSPIRING SPACE.

As of April 2019, the parallel rows of pillars 
that support the tracks adjacent to Ponce de 
Leon Boulevard by the University of Miami 
have been carefully painted in black and white 
by Droga and a team of 12 volunteers. Because 
they vary in height — from 14 to 18 feet — 
part of the illusion is to make them all appear 
uniform in size.

A total of 48 pillars hold up the segment of 
Metrorail tracks between Stanford Drive 
and University Station. When the project is 
completed, visitors will be in for an additional 
treat, as Droga says he has included a message 
within the pattern of the domino pieces.

Domino 
Effect
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T h e  C I T Y  B E A U T I F U L c o r a l g a b l e s c h a m b e r . o r g 2 8  /  L I F E S T Y L E

To the uninitiated, real estate 
development might sound like a 
joyless job. You might envision 
stacks of paperwork, navigating 

mazes of city codes and laws, or crunching 
numbers on an endless spreadsheet. But 
according to Brent Reynolds, CEO and 
managing partner of NP International (NPI), 
building a place is about one thing: people.

“There is a quote I commonly use when 
it comes to describing NPI’s approach to 
any project: ‘We’re far more passionate 
about creating experiences than just 
building structures,’” says Reynolds. 
“Creating a space where people feel a sense 
of community is top on our list of those 
experiences.”

A mission to bring people together 
drives the design of Gables Station, an 
NPI mixed-use development project that 
combines residences with commercial  and 
public spaces that’s rising in Coral Gables’ 
McFarland neighborhood. For starters, the 
general design of the project was inspired by 
the neighborhood itself.

 “After getting a deeper understanding 
of the rich history of the community, we 

COMMUNITY
MINDED
There are plenty of developers 
building structures, but in 
Coral Gables, the movement is 
toward building community.

BY CIARA LAVELLE

C
o

u
rt

e
s
y 

o
f 

T
h

e
 P

la
za

 C
o

ra
l 

G
a

b
le

s

T h e  C I T Y  B E A U T I F U L c o r a l g a b l e s c h a m b e r . o r g 3 4  /  L I F E S T Y L E

IN 1995, UNDER THE STEWARDSHIP OF EXECUTIVE PRODUCING 
DIRECTOR BARBARA S. STEIN, ACTORS’ PLAYHOUSE ENTERED 
A PARTNERSHIP WITH THE CITY TO RENOVATE THE HISTORIC 
MIRACLE THEATRE, TRANSFORMING THE ART DECO MOVIE HOUSE 
INTO THE COMPANY’S NEW HOME.
 
 The $8 million capital project resulted in a three-stage performance center with a 600-seat 
main stage, 300-seat balcony theater and 100-seat multi-purpose black box space. This 

partnership was the catalyst for revitalizing downtown Coral Gables, enhancing the quality 
of life for the community and adding to its economic prosperity with more than 150,000 

patrons attending events each year. The book Miracle on the Mile archives the exemplary 
private/public partnership and acknowledges the contributors who made this local story possible.

In the Books

OWN THE STORY
In the early 1980s, Mitchell Kaplan wanted to create a place for like-minded people to get together for thought-provoking 

conversation and stimulating ideas. Hosting more than 60 author events a month in an awe-inspiring 
1927 building, Books & Books grew to beyond that vision to become a point of pride for the whole City. Likewise, Café Demetrio 

is the kind of place that celebrates the written word and invites creativity— over drinks and bites — with its regular poetry 
readings and enchanting courtyard that just begs to be the place where you finally get that manuscript written.

IT’S A 
MIRACLE
WITH A MISSION TO ENRICH 
SOUTH FLORIDA’S CULTURAL 
VITALITY WITH HIGH CALIBER 
PRODUCTIONS AND ENCOURAGE 
THE CREATION AND PRODUCTION 
OF NEW WORKS, THE MIRACLE 
THEATRE IS A MAJOR SPONSOR 
FOR LOCAL CREATIVES. 

The theater presents world premiers, including 
The Boy From Russia, Bombshells, Unreasonable 
Doubt, The Color of Desire, See Jane Run and 
Real Men, all written by Florida playwrights, 
with the last making its New York debut in the 
2015 Musical Theater Festival. Last season, the 
company produced the critically acclaimed world 
premiere of Havana Music Hall, and in 2020, it 
will produce FUÁCATA! or a Latina’s Guide to 
Surviving the Universe, a collaboration between 
South Florida’s own Stuart Meltzer and the highly 
celebrated, three-time Carbonell Award-winning 
Cuban-American actress Elena María García. The 
theater is also renowned for generating licensing 
agreements for the newest work from New York, 
like the pre-Broadway production of Little Shop 
of Horrors, Disney’s Beauty and the Beast, Les 
Misérables, Miss Saigon, August: Osage County, 
In the Heights, and many others. 

FOOD 
FOR 

THOUGHT
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FINDING A SPACE WHERE YOU  
can reflect, learn and grow is priceless. 

This is truer still if that place happens to 
be a local business that’s also a hub 

of intelligent exchanges, fun events and 
great coffee. In Coral Gables, you can find 

that dynamic at the neighborhood 
book store or the local café.  

Coral  
Gables  

Member  
Directory

Accounting & 
Consulting 
Abacus Financial
Ms. Jacqueline Ferrer
(786) 667-9977
abacusfinancialllc.com

Appelrouth Farah & Co., P.A.
Mr. Nicholas Landera
(305) 582-1663
appelrouth.com

DCC Accounting
Ms. Vanessa Duran
(305) 705-7922
dccaccounting.com

H&CO, LLP
Mr. Jose F. Padro, CPA
(305) 444-8800
hcoadvisors.com

Hancock Askew & 
Co., LLP
Mr. Carlos F. Garcia
(877) 550-8243
hancockaskew.com

Accounting & 
Tax Services
Andrew S. Jacobs, P.A.
Mr. Andy Jacobs, CPA
(305) 251-5640

Byrd Martinez CPA LLC
Ms. Maria Byrd
(786) 429-0993
byrdmartinez.com

Caballero Fierman Llerena + 
Garcia LLP
Mr. Nestor Caballero, 
CPA MST CGAP
(305) 662-7272
cflgcpa.com

Cherry Bekaert LLP
Ms. Jayvhee Bihis
(786) 693-6300
cbh.com

Forshee & Lockwood, P.A.
Mr. Kevin J. Lockwood, CPA
(305) 447-0777
forsheelockwood.com

H&CO, LLP
Mr. Jose F. Padro, CPA
(305) 444-8800
hcoadvisors.com

Perez-Abreu, Aguerrebere, 
Sueiro & Torres P.L.
Mr. Carlos Perez‑Abreu CPA
(305) 567-0150
paast.com

Scheckner & Hetenyi, PL
Mr. Marcell Hetenyi, CPA
(305) 379-0603
cpa‑sh.com

Accounting 
Services
Calas Group
Mr. Brian A. George
(305) 495-5222
calasgroup.com

Castillo & Company, 
CPA, P.A.
Ms. Martha Castillo CPA
(305) 446-4670
H&CO, LLP

Mr. Jose F. Padro, CPA
(305) 444-8800
hcoadvisors.com

MBAF, LLC - Frank Gonzalez
Mr. Frank Gonzalez
(305) 377-9203
mbafcpa.com/

Prager Metis, LLC
Mr. Raymond Zomerfeld CPA
(305) 444-8288
pragermetis.com

Sharff, Wittmer, Kurtz, 
Jackson, & Diaz, P.A.
Mr. Luis E. Diaz
(305) 666-7229
swkj‑cpa.com

Acupuncture & 
Traditional 
Chinese Medicine
Miami Center for Acupuncture 
and Oriental Medicine
Mr. Maurizio Paglialonga
(305) 265-5265
changeyourhealth.com

Adjusters – Public 
& Insurance
Atlantic Coast 
Consultants, LLC 
Public Adjusters
Mr. Jheimany Montoya
(954) 646-6674
accadjusters.com

PrimeState Public 
Adjusters, Inc.
Mr. Carlos A. Jimenez
(305) 595-9595
primestateadjusters.com

Advertising 
Hospitality
Welcome Channel TV
Mr. Matt Hege
(305) 441-1231
welcomechannel.tv

Advertising 
Specialties & 
Promotional 
Products
Plan B Concept
Ms. Monique Benson
(305) 668-9118
planbconcept.com

WEP Sourcing
Mr. Patrick Lowenthal
(800) 214-3408
wepsourcing.com

Air Conditioning 
Services
Airtech Air Conditioning
Mr. Joseph Gucciardo
(305) 592-5780
airtechac.net

Airlines
American Airlines
Mrs. Alina Menendez 
(800) 433-7300
aa.com

Airports
Miami-Dade County 
Aviation Department
Mr. Robert Warren
(305) 869-1670
miami‑airport.com

Apartment Rentals
Gables Columbus Center
Ms. Diana Gallego
(786) 559-7838
gables.com/columbuscenter

Gables Ponce
Ms. Chloe Carlton
(305) 667-5700
gables.com

Grove Station Tower
Ms. Josie Cincotta
(305) 770-6064
GroveStationTower.com

The Residences at Merrick Park
Ms. Jasmina Almanza
(305) 448-0098
residencesatmerrickpark.com

Sofia Coral Gables, a Luxury 
Rental Community
Ms. Jocelyne Sori
(305) 569-1669
sofiacoralgables.com

The Aura Coral Gables
Ms. Jennifer Diaz
(786) 655-9807
auracoralgables.com

Architects, 
Planners, & Interior 
Designers
Architectural Design 
Collaborative, Inc.
Mr. Raymundo Feito
(305) 442-1188
adcinternational.net

Debowsky Design Group
Mr. Stuart Debowsky
(305) 495-2751
debowsky.com

G. Alvarez Studio, Inc.
Ms. Yigany Alvarez
(305) 371-8400
galvarezstudio.com

NELSON
Mr. Roberto Smith
(305) 444-0413
mgearchitects.com

R.E. Chisholm 
Architects, Inc.
Mr. Antonio Prado
(305) 661-2070
chisholmarchitects.com

Zyscovich Architects
Ms. Anabella Smith
(305) 372-5222
zyscovich.com

Art & Custom 
Framing
FrameWorks
Ms. Claire Lardner
(305) 443-4581
Frameworksmiami.com

Artists & Galleries
Cevor Gallery
Ms. Norma Ordonez
(786) 452-1235
cevorgallery.com

Conde Contemporary
Ms. Stacy Conde
(239) 961-0452
condecontemporary.com

H. Benitez Fine Art 
Gallery, Inc.
Ms. Lissette Benitez
(786) 877-1045
pintorcubano.com

Attorneys – Alcholic 
Beverage Law
Spiritus Law
Ms. Marbet Lewis
(305) 224-1003
spirituslaw.com

Attorneys – 
Business Law & 
Litigation
Haber Slade PA
Mr. Roger Slade, Esq.
(305) 379-2400
HaberSlade.com

Trembly Law Firm
Mr. Arturo L. Arca, Esq.
(305) 431-5678
tremblylaw.com

Attorneys – 
Business & 
Commercial Law
EPGD Business Law
Mr. Eric P. Gros‑Dubois Esq.
(786) 837-6787
epgdlaw.com

Ser & Associates, PLLC
Ms. Lillian A. Ser, Esq.
(305) 222-7282
ser‑associates.com

Attorneys – 
Business & Real 
Estate Litigation
FORS | Attorneys at Law
Mr. Jorge Fors, Jr.
(305) 448-5977
forslegal.com

Attorneys – 
Civil Litigation
Barakat Law, P.A.
Mr. Brian Barakat Esq.
(305) 444-3114
triallawmiami.com

Attorneys – 
Commercial 
Litigation
Kozyak Tropin & 
Throckmorton, P.A.
Mrs. Maria Dolores Garcia, Esq.
(305) 372-1800
kttlaw.com

Attorneys – 
Commercial, 
Finance & 
Real Estate
Hinshaw & Culbertson LLP
Ms. Elizabeth S. Baker
(305) 358-7747
hinshawlaw.com

Attorneys – 
Corporate & 
Real Estate
Escalante Yormack Law, PLLC
Mr. Adam Yormack, Esq.
(305) 428-2705
eylawyers.com

Ser & Associates, PLLC
Ms. Lillian A. Ser, Esq.
(305) 222-7282
ser‑associates.com

Attorneys – 
Criminal 
Defense
Barakat Law, P.A.
Mr. Brian Barakat Esq.
(305) 444-3114
triallawmiami.com

Law Office of 
Francisco A. Marty
Mr. Francisco Marty
(305) 545-5282
criminaldefenseattorneys.miami

Law Office of 
Francisco A. Marty
Ms. Danise Ponton
(305) 545-5282
criminaldefenseattorneys.miami

Attorneys – Estate 
Planning, 
Trusts & Probate
Donlevy-Rosen & Rosen, P.A.
Ms. Patricia A. Donlevy‑Rosen
(305) 459-3283
protectyou.com

EPGD Business Law
Mr. Eric P. Gros‑Dubois Esq.
(786) 837-6787
epgdlaw.com

Martinez Gil Dominguez PLLC
Mr. Ernesto Martinez, Jr.
(305) 446-0702
mgdfirm.com

Morgan Horton Law
Ms. Laura Morgan Horton
(305) 624-0011
cmorganlaw.net

The Clements Firm pllc
Mr. Noah Clements
(305) 728-7140
theclementsfirm.com

Attorneys – 
Government Affairs 
Consultants
Ivette O’Doski Consulting
Ms. Ivette Arango O’Doski
(305) 632-6452

Attorneys – 
Immigration
Joli Law Firm, 
Immigration Attorneys
Ms. Mayra Joli
(305) 722-2828
jolilaw.com

NERO Immigration 
Law, P.L.
Ms. Deirdre D. Nero, Esq.
(305) 351-1079
neroimmigration.com

Attorneys – 
Labor & 
Employment Law
Law Offices of Ena T. Diaz, P.A.
Ms. Ena T. Diaz
(305) 377-8828
enadiazlaw.com

Attorneys – 
Landlord & 
Tenant
Barakat Law, P.A.
Mr. Brian Barakat Esq.
(305) 444-3114
triallawmiami.com

Membership Directory by Category
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WITH MORE THAN $1.5 BILLION IN NEW MID-RISE DEVELOPMENT, CORAL GABLES 
IS MAKING ITS CORE MORE DENSE. BUT IT’S DOING SO IN A CONTROLLED FASHION 

ENVISIONED BY CITY FATHERS, CREATING MORE OF A LIVE-WORK-PLAY CITY 

Coral Gables Rising By Doreen Hemlock

THE PLAZA CORAL GABLES
2901 Ponce de Leon Boulevard

Coral Gables Rising

EMBRACING A NEW IDEA:  
Philippe Houdard, who founded 
Pipeline in 2012, is part of a new 
wave of entrepeneurs launching 
shared workspaces. 

Photo by Jon Braeley

85

W hen the idea of shared workspace first emerged 

decades ago, the concept was called “executive 

suites” and the proposition was straight for-

ward: You rented a private office, and you got an address, 

a floor secretary to greet visitors and answer your phone 

line, a shared kitchenette and mailroom (complete with a 

fax machine), and a conference room you paid for by the 

hour. If you wanted to start a company, or a place to hang 

your professional hat, or an address in a different city, it 

was instant accommodation: Just add water and voila, 

you had an office without hassle or upfront expenses.

Today’s shared workspace is a different animal. The 

new centers are labyrinths of glass walls, with offices 

ranging in size from a closet to a 1,000 square-feet, with 

common rooms that look like hotel lounges and shared 

kitchens that act like small convenience stores, with food 

and drink display cases and espresso machines.  

The
New Work 
Environment
SHARED WORKSPACE, AKA CO-WORKER OR 
FLEX SPACE, IS BECOMING THE NEW NORM 
IN CORAL GABLES

By J.P. Faber

By J.P. Faber

94 9594 95coralgablesthemagazine.com

As F. Scott Fitzgerald once famously 
wrote, “Let me tell you about the 
very rich. They are different from you 

and me.” 
What Fitzgerald was talking about was 

generational wealth, families he depicted in 
novels like The Great Gatsby and The Last 
Tycoon, where a sense of self-entitlement and 
superiority came from enjoying too much too 
soon, without the work required to attain it. 
While the wealthy are indeed different, and 
certainly have different needs, at least in Cor-
al Gables that has more to do with protecting 
what’s been created through hard work than 
any sense of arrogant self-worth. 

“There is a great deal of wealth in Coral 
Gables,” says local attorney Michael Moore. 
“But more often than not, that wealth has 
been built by these individuals, these en-
trepreneurs, and not inherited. This is a city 
largely composed of those who have created 
their own wealth.”

For that reason, many of the boutique 
wealth management firms based here – 
versus national giants like Morgan Stanley 
or Northern Trust which have outposts here 
– have made it a practice of working with 
clients who are just beginning to create their 
fortunes. “Even though we now manage north 
of $1.5 billion, we want to be a resource for the 
local community and appeal to most house-
holds in the city,” says John Harris, managing 
director for the Coral Gables Trust Company. 
Harris’ firm will work with clients whose assets 
fall below the threshold for many national 
firms – hundreds of thousands rather than 
millions – because these clients are tomorrow’s 
opulent investors. “We want to recognize the 
wealth creators, and it’s businesses that create 

Start early, 
Keep it Local, 
and Keep it 
Customized

John Harris (shown left), is the man-
aging director of the Coral Gables 
Trust Company.  This firm works with 
clients whose assets fall below the 
threshold for many national firms – 
hundreds of thousands rather than 
millions – because these clients are 
tomorrow’s opulent investors. 

Above:  Half of South Florida’s high-
est-value zip codes, in terms of real 
estate value, are in Coral Gables.

WEALTH 

MANAGEMENT 

IN THE 

GABLES

Even though we now manage north of $1.5 billion, 
we want to be a resource for the local community 
and appeal to most households in the city...

JOHN HARRIS, MANAGING 
DIRECTOR FOR THE CORAL 
GABLES TRUST COMPANY
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THE DIGITAL CITY
CORAL GABLES CONNECTS WITH ITS 
CITIZENS VIA A HIGH-TECH INTERFACE

Raimundo Rodulfo, director 
of Information Technology

We want to leverage 

innovation, technology, 

strategic planning and 

best practices...

If the exchange and mining of digital data is the hallmark of a smart 
city, then Coral Gables is a smart city determined to become even 

smarter. Online platforms that bring data from various city depart-
ments all together in one place allow residents, visitors, and busi-
nesses easy access to a wealth of information designed to enrich and 
empower. Want to see how crowded Giralda Plaza is at lunchtime, 
and if there is any nearby available parking? Need to renew a permit 
or license, or pay a bill for a city service? Curious about how much it 
cost to build that new park, the time frame for a street improvement 
project or how many people voted in the last election? All that in-
formation is available with a keystroke. 

In rolling out a versatile open-data platform – founded on a 
combination of analytics, apps, sensors, and other technologies – 
the City Beautiful has become a digital darling, attracting national 
attention. The Center for Digital Government, a national research 
and advisory institute, recently awarded Coral Gables first place in 
its national ranking of most innovative technological cities with up 
to 75,000 population.

Leading Coral Gables into the digital future is Raimundo Ro-
dulfo, the city’s director of Information Technology. Prior to joining 
the City in 2004, he worked for 10 years in the private sector, in-
cluding seven years with BellSouth as a development engineer. He 
was named IT director in 2013.

From crowded quarters on the fourth floor of the public safety 
building on Salzedo Street, Rodulfo heads a team of 19 fulltime and 
six part-time employees who oversee the Smart City online data 
hub designed to maintain Coral Gables as a world-class city with 
a hands-on feel. This Smart City Hub allows residents and those 
who do business with the city to explore open data maps and graphs, 
download mobile applications from an app store, and even network 
to solve local issues.

“We want to leverage innovation, technology, strategic planning 
and best practices to improve quality of life,” Rodulfo says. “The tech-
nology is changing, but our core mission stays the same.” Now, via the 
Internet of Things (IoT), residents can go to the city’s online website 
(www.coralgables.com), hit the green Smart City Hub button, and 
renew parking permits, see updated dashboards monitoring the flow 
of  pedestrians, track up-to-the-minute reports on traffic jams and 
accidents in the downtown, or receive notices of current events. 

Through its OpenGov portal, residents have access to the 
city’s Financial Transparency Platform, which is chock-full of  
information about capital improvement projects, how tax revenues 
are being spent, and even a roster of registered city lobbyists. “The 
exciting part is when a city makes all the data available and acces-
sible,” says Rodolphe el-Khoury, dean of the University of Miami’s 
School of Architecture and director of its Smart Cities program. 
“Basically, a smart city is one that is capitalizing on data to provide 
more options to management and citizens.”  

– Mike Clary

THE INNOVATION REPORT

CITY SENSORS
The city is increasing monitoring itself in real time, with data 

that is available to citizens. Sensors now report everything 
from street traffic on Miracle Mile to the location of garbage 

trucks as they work their way through the city

CITY TRANSPARENCY
Through its Smart City Hub, citizens can access data 
about the city’s finances, including revenues, expen-
ditures, capital improvement projects, and who the 
lobbyists are – as well as search for public records 
and police reports

RESOURCE MAPS
As part of its Smart City Hub, Coral Gables provides 

information about various city resources, providing 
online maps of everything from historic districts and 

bicycle routes to the location of e-vehicle charging 
stations and election precincts

CITIZEN APPS
Residents and visitors to Coral Gables can download 
apps that range from traffic readers and parking data, 
to connections with – and information about – the 
city’s trolleys and Freebee taxi rides

FREE WIFI
The city has now expanded its free wifi to almost all 
commercial areas, with plans to expand city-wide

Digital Distribution

Eblasts: Bi-monthly eblasts  

covering a variety of topics from 

the magazine are sent out to Chamber 

members, supporters and potential 

visitors. These eblasts promote 

supporting advertisers by providing an 

additional avenue of exposure.

The flip-book style digital 

edition will be available online at 

CoralGablesChamber.com and 

coralgablesmagazine.com, plus the 

popular magazine resource Issuu.com. 

The digital edition is a valuable 

resource that features embedded links 

to advertiser websites, video upgrade 

options and much more. It is promoted 

through email blasts, on social media 

and through various online tactics.
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THE DIGITAL CITY
CORAL GABLES CONNECTS WITH ITS 
CITIZENS VIA A HIGH-TECH INTERFACE

Raimundo Rodulfo, director 
of Information Technology

We want to leverage 

innovation, technology, 

strategic planning and 

best practices...

If the exchange and mining of digital data is the hallmark of a smart 
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empower. Want to see how crowded Giralda Plaza is at lunchtime, 
and if there is any nearby available parking? Need to renew a permit 
or license, or pay a bill for a city service? Curious about how much it 
cost to build that new park, the time frame for a street improvement 
project or how many people voted in the last election? All that in-
formation is available with a keystroke. 

In rolling out a versatile open-data platform – founded on a 
combination of analytics, apps, sensors, and other technologies – 
the City Beautiful has become a digital darling, attracting national 
attention. The Center for Digital Government, a national research 
and advisory institute, recently awarded Coral Gables first place in 
its national ranking of most innovative technological cities with up 
to 75,000 population.

Leading Coral Gables into the digital future is Raimundo Ro-
dulfo, the city’s director of Information Technology. Prior to joining 
the City in 2004, he worked for 10 years in the private sector, in-
cluding seven years with BellSouth as a development engineer. He 
was named IT director in 2013.

From crowded quarters on the fourth floor of the public safety 
building on Salzedo Street, Rodulfo heads a team of 19 fulltime and 
six part-time employees who oversee the Smart City online data 
hub designed to maintain Coral Gables as a world-class city with 
a hands-on feel. This Smart City Hub allows residents and those 
who do business with the city to explore open data maps and graphs, 
download mobile applications from an app store, and even network 
to solve local issues.

“We want to leverage innovation, technology, strategic planning 
and best practices to improve quality of life,” Rodulfo says. “The tech-
nology is changing, but our core mission stays the same.” Now, via the 
Internet of Things (IoT), residents can go to the city’s online website 
(www.coralgables.com), hit the green Smart City Hub button, and 
renew parking permits, see updated dashboards monitoring the flow 
of  pedestrians, track up-to-the-minute reports on traffic jams and 
accidents in the downtown, or receive notices of current events. 

Through its OpenGov portal, residents have access to the 
city’s Financial Transparency Platform, which is chock-full of  
information about capital improvement projects, how tax revenues 
are being spent, and even a roster of registered city lobbyists. “The 
exciting part is when a city makes all the data available and acces-
sible,” says Rodolphe el-Khoury, dean of the University of Miami’s 
School of Architecture and director of its Smart Cities program. 
“Basically, a smart city is one that is capitalizing on data to provide 
more options to management and citizens.”  

– Mike Clary

THE INNOVATION REPORT



Press Release Announcements

Press releases 
announcing the 

new edition 
will be sent 

out to leading 
public relations 
agencies, media 
outlets and to 
Coral Gables 
Chamber of 
Commerce 
members.   

PRESS RELEASE: August 3, 2020 

FOR IMMEDIATE RELEASE 

CONTACT: 

Morgan Mongelia, Coral Gables Chamber of Commerce 

305-446-1657; MMongelia@coralgableschamber.org

THE CORAL GABLES CHAMBER & CORAL GABLES MAGAZINE ANNOUNCE A “COMING TOGETHER” TO PRODUCE 

THE 2020/2021 EDITION OF THE CITY BEAUTIFUL, THE CHAMBER’S MEMBERSHIP DIRECTORY AND ANNUAL GUIDE 

TO DOING BUSINESS IN CORAL GABLES 

Coral Gables, FL - Our Chamber is excited to announce that the 2020/2021 edition of The City Beautiful will now be 

a collaboration between Coral Gables Magazine, our Coral Gables Chamber and the Economic Development De-

partment of the City of Coral Gables.

“We are delighted to offer our Chamber members, business leaders, Coral Gables residents and visitors insight into 

all of the commercial and community resources available throughout the City with this next edition of The City 

Beautiful,” says Mark A. Trowbridge, President & CEO of the Coral Gables Chamber of Commerce.  Via our partner-

ship with our city magazine and the City of Coral Gables, the upgraded annual guide will also include comprehen-

sive information on doing business in the Gables. “There is no more complete resource on the amazing amenities, 

events and businesses in the City than our Chamber’s annual magazine, and we are thrilled with the partnership 

that will make it happen,” says Trowbridge.

Re-designed with engaging copy, gorgeous photography and an enticing layout, the publication is a one-stop 

resource that showcases the businesses, banking and financial resources, commercial and residential real estate, 

international trade, health care facilities, educational institutions and governmental processes that shape our City 

Beautiful, coupling the enduring charm of this historic community with valuable information and resources to do-

ing business in Coral Gables. 

“This is a great opportunity for the public and private sectors to join forces and showcase the dynamic business 

environment that is Coral Gables,” says Coral Gables Magazine Publisher Richard Roffman. “Besides joining forces 

with the Chamber, we are delighted to be working closely with the city’s Economic Development Department to 

produce what promises to be a profoundly useful document for anyone interested in doing business here.”

To learn more about how your company can benefit from The City Beautiful, contact Morgan Mongelia at 305-446-

1657 or mmongelia@coralgableschamber.org

About the Coral Gables Chamber of Commerce

The Coral Gables Chamber of Commerce represents more than 1,600 members and is ranked as the #1 business 

building association in South Florida’s tri-county area according to the South Florida Business Journal. For nearly 

95 years, our mission has been to advance business success and member engagement in Coral Gables and beyond 

through our commitment to inclusiveness, relevance and integrity. For more information on our Chamber, please 

visit coralgableschamber.org, find us on Facebook at facebook/coralgableschamber or follow us on Twitter or Insta-

gram @GablesChamber.

About Coral Gables Magazine

Coral Gables Magazine is published monthly by City Regional Media. Now in its third year, this award-wining pub-

lication covers the business, politics, culture, entertainment, dining, shopping and leading personalities of the city. 

Coral Gables Magazine is distributed to all households and businesses in the city and recognized as the voice of the 

community. For more information visit CoralGablesMagazine.com, find us on Facebook at facebook/coralgables-

magazine, follow us on Instagram @CoralGablesMagazine, or call 305.995.0995

CORAL GABLES

CORAL GABLES
MAGAZINE 

MAGAZINE   



Website Promotion

In the interest of supporting 

the magazine’s growth 

and showcasing local 

businesses, the Chamber 

will have a dedicated tab 

on its website for The 

City Beautiful as will Coral 

Gables Magazine. These 

web pages will provide 

access to the digital edition.
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Social Media Promotion

To further support the publication, 

Coral Gables Magazine will post 

on its social media accounts, 

highlighting key editorial content 

and linking followers to the digital 

edition. These posts will also be 

promoted on the Coral Gables 

Chamber of Commerce’s social 

media pages.

Coral Gables Magazine 

social media pages: 

1. Facebook: @GablesMag

2. Twitter: @ GablesMag

3. Instagram:

@CoralGablestheMagazine

Coral Gables Chamber  

of Commerce social media pages: 

1. Facebook: @CoralGablesChamber

2. Instagram: @GablesChamber

3. Twitter: @GablesChamber

4. LinkedIn: Coral Gables Chamber

of Commerce

5. YouTube: GablesCommunications
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Advertising Rates
Full Page ............................................................................... $4,500 
½ Page .................................................................................. $3,100 
1/4 page ................................................................................ $2,055 
1/8 Page ................................................................................ $1,300 

Premium Positions
Back Cover* .......................................................................... $5,300 
Inside Front Cover Spread ................................................... $8,500 
Inside Back Cover Spread .................................................... $8,250 

Rates Include
> Digital edition with hyperlinks and opportunity to add video/audio file

for additional fee
> Promotion within Miami Herald print and digital editions
> Social media coverage and press release promotion
> Business name mention within bi-monthly eblasts

Print Deadlines:
Ad Space: ............................................................. September 11, 2020  
Print Material: ...................................................... September 18, 2020 
Publication: ....................................................................... October 2020

Hotel Distribution
HYATT REGENCY CORAL GABLES

HOTEL COLONNADE

CHATEAUBLEAU

COURTYARD MARRIOTT

HOTEL ST. MICHEL

BILTMORE - concierge desk only



Ad Materials
Toni Kirkland
Production Manager
E: tkirkland@coralgablesmagazine.com
T: 305-995-0987

Payments
Make checks payable to:
Coral Gables Magazine
2051 SE Third Street, TH9 
Deerfield Beach, FL 33441
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Ad Material Requirements*
1.  Ads can be sent in JPG or PSD format, although high-resolution PDF

files are preferred. All files must be in high-resolution (300 dpi at 100% of

your ad’s desired print dimensions) and CMYK. If files are not provided as

CMYK we cannot guarantee an exact match of color on press.

2.  Live material not intended to bleed must be kept at least .375” from all

sides to allow for trim.

3.  Special note on double-page spreads: Perfect alignment — of type or

design — across the gutter of two facing pages is not guaranteed. Live

material on facing pages should remain at least .25” from the gutter.

Mechanical Specifications
Ad Size Width x Height 
Double page Spread (Bleed)  .................................................................  17  x 11.125 

Full Page (Trim)  .......................................................................................  8.375 x 10.875 

Full Page (Bleed)  ....................................................................................  8.625 x 11.125

1/2 Page Horizontal  ...............................................................................  7.37 x 4.80 

1/2 Page Vertical  ....................................................................................  3.575 x 9.60 

1/4 Page Vertical  ....................................................................................  3.60 x 4.80 

1/8 Page Horizontal  ...............................................................................  3.60 x 2.30
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H

Inquiries and Space Reservations

Morgan Mongelia
Communications Manager
Coral Gables Chamber of Commerce
224 Catalonia Avenue, Coral Gables, FL 33134
T: 305-446-1657 ext. 123 
E: mmongelia@coralgableschamber.org


